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Running Head: CULTURE AND SOCIAL DESIRABILITY

	Cross-cultural questionnaire studies are forever challenged by the issue of response biases (Smith & Bond, 1993).  It is difficult to determine whether obtained cultural differences reflect true differences in the constructs under study or merely differences in response styles.  Cultural differences have previously been found with respect to a moderacy response bias.  Relative to Americans, questionnaire answers by Japanese tend to be closer to the midpoint on Likert scales (Stening & Everett, 1984; Zax & Takahashi, 1967).
	The most frequently studied response bias in psychology is a social desirability bias; namely, a tendency to answer in a manner that is socially desirable, rather than expressing one's true feelings (Crowne & Marlowe, 1960; Paulhus, 1991).  There is a paucity of cross-cultural research on this bias.  This report compares a Western (Canadian) culture with an Eastern (Japanese) culture.
	Socially-desirable response sets, in fact, may  across these two societies.  The Japanese, for example, are known to make a great distinction between their public responses (tatemae) and their true feelings (honne; e.g., Doi, 1986).  If this distinction generalizes to anonymous questionnaires, a socially desirable response set on the part of Japanese would render cross-cultural comparisons of questionnaire responses with Japanese suspect.
	One way to assess a socially desirable response set is to have respondents complete a measure of social desirability (e.g., the Balanced Inventory of Desirable Responding: BIDR; Paulhus, 1991) along with other measures of interest.  The BIDR has two components: self-deception and impression management (or other-deception).  Lai and Linden (1993) found no differences in either component of the BIDR between Asian-Canadian and European-Canadian respondents.  In this note a culturally more extreme test compared Canadian and Japanese students on the two components of the BIDR.
	A Canadian sample consisting of 74 (46 males and 28 females) University of British Columbia (UBC) introductory psychology students of European descent completed a questionnaire that included the BIDR.  Ninety-three (39 males and 54 females) students from Ritsumeikan University in Kyoto, Japan completed an identical version of the questionnaire in Japanese a few days after arriving at UBC on an exchange program.  The original English version of the questionnaire was translated into Japanese and then back-translated into English by a second translator to ensure that the two versions were comparable in meaning (Brislin, 1970).
	Univariate analyses of variance revealed no significant differences between the two samples for either the subscales of self-deception, Ms = 81.96 and 78.89 for Canadians and Japanese, respectively, F(1, 163) = 1.31, p > .25, or impression management, Ms = 66.45 and 69.09 for Canadians and Japanese, respectively, F(1, 163) < 1.  Although there was no significant sex difference for the self-deception subscale, Ms = 78.4 and 82.0 for females and males, respectively, F(1, 163) = 2.22, p > .10, females had significantly higher impression management scores, Ms = 72.5 and 63.5 for females and males, respectively, F(1, 163) = 11.02, p < .002.  There were no culture by sex interactions, both Fs < 1. 
	In the context of anonymous questionnaires, then, there was no evidence that Japanese exhibited more socially-desirable responding than Canadians.  A reasonable, tentative conclusion is that comparisons between Japanese and North Americans on anonymous questionnaires, at least for students, are not confounded by socially-desirable response sets.  However, it is important to remember that, being exchange-students, the Japanese sample may not have been representative of Japanese.  
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